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60.87% 28

41.30% 19

Q1 Employee DemographicsPlease select employment type
Answered: 46 Skipped: 2

Total Respondents: 46  
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Q2 Please select the division you are associated with at SAU
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Q3 CommunicationsPlease indicate your level of satisfaction with
'Communications'.

Answered: 48 Skipped: 0
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Q4 In case you have any additional comments about 'Communications',
please use the comment box. If not, write N/A.

Answered: 22 Skipped: 26
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62.50% 30

10.42% 5

27.08% 13

Q5 MarketingProductAre you aware of SAU's programs and services for
students?

Answered: 48 Skipped: 0

Total Respondents: 48  
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25.00% 12

43.75% 21

8.33% 4

20.83% 10

31.25% 15

50.00% 24

Q6 What methods are most effective in increasing awareness of SAU’s
academic programs and student services? (Select all that apply)

Answered: 48 Skipped: 0

Total Respondents: 48  
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Q7 PriceAre you aware of SAU’s tuition & fees?
Answered: 48 Skipped: 0
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22.92% 11
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Q8 What methods are most effective in increasing awareness of SAU’s
tuition and fees? (Select all that apply)

Answered: 48 Skipped: 0

Total Respondents: 48  

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Video Web/Social
Media
Graphics

Search
Engine
Optimizatio
n

Printed
Materials
(Flyers,
Posters,...

Website
Landing
Pages

All of the
above

ANSWER CHOICES RESPONSES

Video

Web/Social Media Graphics

Search Engine Optimization

Printed Materials (Flyers, Posters, mailers, etc.)

Website Landing Pages

All of the above



CUSTOMER SERVICE SURVEY - 2024 MARKETING AND COMMUNICATIONS SurveyMonkey

9 / 45

Q9 PromotionAre you satisfied with the timeliness of SAU promotions?
Answered: 48 Skipped: 0
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23.40% 11

46.81% 22

25.53% 12

27.66% 13

42.55% 20

40.43% 19

Q10 According to you, which methods of SAU promotion are most
impactful to you? (Select all that apply)

Answered: 47 Skipped: 1

Total Respondents: 47  
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61.70% 29

38.30% 18

Q11 Do you share information promoting SAU’s initiatives (i.e. enrollment,
giving, etc.)?

Answered: 47 Skipped: 1

Total Respondents: 47  
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13.04% 6
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69.57% 32
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Q12 PlacementWhere have you seen/heard SAU advertisements the most
(Select all that apply)?

Answered: 46 Skipped: 2

Total Respondents: 46  
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57.45% 27

70.21% 33

76.60% 36

59.57% 28

42.55% 20

25.53% 12

29.79% 14

8.51% 4

Q13 Where do you believe more SAU advertisements should be placed(
Select all that apply)?

Answered: 47 Skipped: 1

Total Respondents: 47  
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33.33% 16

45.83% 22

20.83% 10

Q14 BrandingToolkitHave you used SAU's branding toolkit?
Answered: 48 Skipped: 0

Total Respondents: 48  
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Q15 Please indicate your level of difficulty in using toolkits?
Answered: 46 Skipped: 2
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Q16 Please indicate your level of accessibility to the toolkit.
Answered: 46 Skipped: 2
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39.58% 19

60.42% 29

Q17 LicensingAre you aware of SAU’s licensing program?
Answered: 48 Skipped: 0

Total Respondents: 48  

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Yes No

ANSWER CHOICES RESPONSES

Yes

No



CUSTOMER SERVICE SURVEY - 2024 MARKETING AND COMMUNICATIONS SurveyMonkey

18 / 45

Q18 Have you referred any potential retailers to SAU to sell university
products?

Answered: 48 Skipped: 0
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Q19 What stores or retailers would you like to see selling SAU
merchandise?
Answered: 26 Skipped: 22
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Q20 Brand Promise & Positioning StatementsAre you aware of SAU’s
Brand Promise and Positioning Statements?

Answered: 47 Skipped: 1
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Q21 Please indicate the level of impact of  SAU’s Brand Promise and
Positioning Statements on the customers?

Answered: 42 Skipped: 6
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Q22 Identity Standards & Style GuidePlease indicate your level of difficult
in using Identity Standards & Style Guide.

Answered: 44 Skipped: 4
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Q23 Please indicate your level of accessibility to Identity Standards & Style
Guide?

Answered: 44 Skipped: 4
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Q24 If you have any additional comments about 'Marketing', please use
the comment box? If not, write N/A.

Answered: 19 Skipped: 29
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Q25 Lytho System (Project Request Submissions)Please indicate your
level of difficulty in using Lytho System (Project Request Submissions).

Answered: 46 Skipped: 2
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Q26 Please indicate your level of accessibility to Lytho System (Project
Request Submissions)?

Answered: 46 Skipped: 2
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Q27 SAU Website UsePlease indicate your level of satisfaction with SAU
Website use.

Answered: 47 Skipped: 1
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Q28 SAU App UsePlease indicate your level of satisfaction with SAU App
Use.

Answered: 46 Skipped: 2
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Q29 Website UpdatesPlease indicate your level of satisfaction with
website updates.

Answered: 47 Skipped: 1
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Q30 Please rate the services currently provided for website updates?
Answered: 45 Skipped: 3
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Q31 Video ProductionPlease indicate your level of satisfaction with video
production.

Answered: 46 Skipped: 2
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Q32 Please rate the services for video production currently provided.
Answered: 43 Skipped: 5
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Q33 Video Broadcasting (Livestream)Please indicate your level of
satisfaction with video broadcasting (Livestream).

Answered: 46 Skipped: 2
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Q34 Radio/Audio Production (PSAs/Podcasts)Please indicate your level of
satisfaction with Radio/Audio Production (PSAs/Podcasts).

Answered: 46 Skipped: 2
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Q35 Please rate the services for Radio/ Audio Production(PSAs/
Podcasts) currently provided to users.

Answered: 42 Skipped: 6
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Q36 Graphic DesignPlease indicate your level of satisfaction with Graphic
Design.

Answered: 45 Skipped: 3
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Q37 Please rate the services for graphic design currently provided to
customers/users.

Answered: 43 Skipped: 5
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Q38 Automations ( Printing)State your level of satisfaction with
automations (printing).

Answered: 46 Skipped: 2
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Q39 Please rate the services for automation ( printing) currently provided
to customers/users.

Answered: 45 Skipped: 3
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76.60% 36

51.06% 24

14.89% 7

34.04% 16

63.83% 30

27.66% 13

6.38% 3

2.13% 1

8.51% 4

Q40 Social MediaWhat social media platforms are you currently using?
(Select all that apply)
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65.91% 29

34.09% 15

Q41 Do you follow any of SAU’s official social media accounts?
Answered: 44 Skipped: 4
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Q42 If you answered yes in question #44, which ones do you follow?
(Select all that apply)
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Q43 Please grade SAU's social media presence with stars.
Answered: 44 Skipped: 4
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Q44 Please indicate your level of familiarity with the following two services.
Answered: 47 Skipped: 1
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Q45 If you have any additional comments, please use the comment box. If
not, write N/A.
Answered: 22 Skipped: 26


